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Abstract

This research delves into the primary factors driving athletes, specifically master swimmers, to Qatar for competitive sports events. Employing a discrete choice survey methodology, hypothetical event packages were crafted to mimic athletes' decision-making processes in selecting their travel options. Data collection was conducted through face-to-face interviews administered to 175 individuals experienced in aquatics. Structural Equation Modelling (SEM) with Smart-PLS software was utilized to explore the relationship between travel motivations and two key outcomes: the intention to visit Qatar and overall satisfaction with the Masters Aquatics Championship 2024, as well as the mediating influence of satisfaction. The findings underscored the significant impact of motivators such as the pursuit of stimulation, novelty, and escapism on both athletes' intent to visit Qatar and their satisfaction with the event. Conversely, motivations tied to competitive social status and the desire for victory exhibited varying levels of influence, with the latter exerting a lesser impact on travel intentions.
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Game on or Adventure Bound? Delving into Master Athletes' Travel Motivations
Introduction

The study of travel motivations among master athletes—individuals who continue to compete in sports beyond traditional retirement age—holds significant importance within the context of sports tourism and aging populations. Master athletes represent a unique segment of sports tourists, as their motivations often blend athletic aspirations, health maintenance, social connections, and cultural exploration. Understanding what drives this group can provide valuable insights into fostering inclusive sports tourism strategies and tailoring events to meet their needs. The global rise in life expectancy and increasing participation of older adults in competitive sports have elevated the significance of studying master athletes. As this demographic grows, so does its influence on tourism, necessitating a deeper understanding of their travel preferences and motivations (Gibson, 2017; Lamont, & Kennelly, 2012).
Athletes embark on journeys for many reasons, including fulfilling their professional responsibilities, being drawn to the excitement of competition, seeking exposure to different cultures, and pursuing personal growth opportunities (Gibson et al., 2003; Senecal & Williams, 2024). Nevertheless, the significance of these aspects varies, and understanding their interaction is vital for countries like Qatar that strive to attract and retain players for major sports events. Qatar, known for its substantial investments in sports infrastructure and strategic efforts focused on hosting major athletic events, presents an exceptional opportunity to examine these dynamics. The nation's successful endeavours to secure the rights to host the FIFA World Cup and

other prominent competitions highlight its commitment to becoming a global hub for sports (Kim et al., 2024).
Master athletes are an economically significant demographic, often having the financial resources and time to travel extensively (Gibson et al., 2012). Their participation boosts tourism revenue and fosters social and cultural exchange at events. Studying their travel motivations can help host nations develop targeted marketing strategies and enhance destination branding (Kaplanidou & Gibson, 2010). According to Qatar Tourism's official dashboard, organizing sports events enhanced tourism in Qatar. The total number of international visitors increased significantly from 2023 to 2024 by approximately 1 million (Qatar Tourism, n.d.).
Unlike younger athletes, master athletes are often driven by intrinsic and extrinsic factors. Intrinsic motivations include personal achievement, health improvement, and lifelong enjoyment of sports (Eime et al., 2024; Gillett & Kelly, 2006) Extrinsic drivers, such as social interaction, cultural exploration, and the prestige of participating in international competitions, also play a pivotal role (Bowness, 2020; Gibson et al., 2018). Understanding these motivations allows event organizers to create more meaningful and engaging experiences for this group.
While considerable research has focused on leisure-driven tourism, the motivations of athletes traveling for international competitions remain underexplored (Berger et al., 2024; Gibson et al., 2003). Limited studies have focused on older athletes’ unique needs and preferences. Addressing this gap is crucial for developing holistic strategies that enhance their experiences and ensure their continued participation in sports tourism. This is particularly true for rising destinations like Qatar, which have positioned themselves as global sports hubs, thus creating opportunities for understanding athlete travel behaviours and satisfaction.

Accordingly, this study examines the impact of different motivations for master athletes to travel and compete in the Master’s World Aquatic championship hosted by Qatar in 2024 on their intention to revisit Qatar and their overall satisfaction with the event.
[bookmark: Literature_review]Literature review

[bookmark: Motives_to_Compete_in_Sports_Events]Motives to Compete in Sports Events

Research on travel motivation is extensive, including Kelly’s (1972) theory of leisure types, Beard and Ragheb’s (1983) leisure motivation approach, Uysal and Jurowski's (1993) concept of push/pull travel motivations, and the travel career ladder by Pearce and Lee (2005). Among these, the travel career ladder stands out as a widely recognized framework that explains the relationship between individuals' previous travel experiences and their motivations to travel (Pearce & Lee, 2005).
According to Pearce's (2005) Travel Career Ladder (TCL) theory, people's reasons for traveling change over time in a hierarchical fashion, reflecting changes in their own experiences and life circumstances. This is similar to Maslow's hierarchy of needs. As they gain travel and life experience, travellers’ needs and desires evolve rather than remaining constant, according to this framework. More complex goals like self-fulfilment, challenge, or personal growth may be the gradual progression of motivations that start with more fundamental needs like social interaction and rest. In this study, the TCL framework is used to interpret the motivations of Master athletes, whose travel to international sports events reflects both accumulated life experience and a mature stage in their travel career. These people are more likely to prioritize higher-order motivations, such as the pursuit of personal challenge, achievement, and self-realization, over simple recreational goals. The TCL model offers a useful lens through which to understand how seasoned athletes, having

progressed beyond novice travel motivations, now engage in sport tourism to meet deeper psychological and experiential needs that differ from those of less experienced or recreational tourists.
Early research on athletes' motivation focused on identifying the internal and environmental factors that influenced competitive performance for younger participants (Brodkin & Weiss, 1990; Chavez et al., 2020). Seminal frameworks of push-pull factors categorize motivations into intrinsic (push) and extrinsic (pull) dimensions. Push factors originate from an individual’s psychological need for escape, novelty, or self-fulfillment, while pull factors are associated with the destination's attributes, such as cultural experiences, facilities, or unique landscapes (Cengizci et al., 2020; Crompton & McKay, 1997; Iso-Ahola, 1982). These push and pull dynamics can directly impact athletes' satisfaction and subsequent intentions to return to a specific location.
Later advancements expanded Crompton and McKay's (1997) framework by emphasizing the interplay between socio-psychological and cultural-educational incentives. Socio-psychological drivers include relaxation, social connections, and self-discovery, while cultural-educational motives focus on new experiences and learning opportunities (Li et al., 2021). For athletes, engaging in international competitions satisfies these dual motivations, blending personal achievements with exploring a novel environment.
Using a sample of athletes, Hungenberg et al. (2016) developed the Sport Tourism Motivation Scale (STMS) to better understand active sports tourists and their social and psychological motivations to travel. They created a motivation scale gathering active sport-related motivations (self-enrichment, social needs, skill mastery, competitive desire, physical fitness) and tourism-related motivations, in

which push and pull travel motivations were described: two push factors (travel exploration and stress relief) and one pull factor (destination attributes). Mishra et al. (2022) analyzed the motivation of Polish and Indian athletes. They used an adapted version of the STMS to understand this sample's motivation better.
Focusing on Master athletes, Hritz and Ramos (2008) explored the complex motivations behind the Master swimmers' participation in swimming events. The study utilized the Participant Motivation Questionnaire (PMQ) and the Travel Career Ladder (TCL) to measure swimmers' motivations. Results showed that Competitive Motivations (social development, winning, and fitness) were the main reasons for participation. In contrast, travel motivations (escape, simulation, and novelty) were secondary motivations, enhancing the overall experience but not the primary draw (Hritz & Ramos, 2008).
Athletes frequently desire novel and invigorating experiences while traveling for tournaments. The motivation for seeking stimulation originates from the aspiration to escape the monotonous patterns of training and competitions in familiar environments (Wang, 2023). The notion of escape is a prevalent incentive for travel. Athletes frequently want to alleviate the burdens of everyday existence, demanding training regimens and competing expectations (Lerho, 2024). Athletes often see competitions as opportunities for career networking and social development. The social interactions during international tournaments cultivate a feeling of camaraderie and community among athletes, promoting the notion that sports competitions are not solely focused on victory but also on establishing relationships and gaining knowledge from others. Moreover, verbal exchanges and cooperation in team sports promote social relationships and mutual learning (Darnis & Lafont, 2013; McDonald et al., 2022).

Another main incentive for several athletes to travel is their aspiration to participate in competitions and emerge victorious. Athletes are motivated to travel and compete at the most significant level due to the prestige of winning international competitions and the recognition and professional prospects that might arise from it (Crompton & McKay, 1997; Pedo Lopes et al., 2024). The opportunity to demonstrate one's abilities internationally is a compelling motivation for athletes.
Integrating these motivations with the context of master athletes underscores the complexity of travel decisions. Athletes seek fulfilment through competition while pursuing unique cultural experiences. Combining intrinsic motivations and external influences, this interaction provides a holistic understanding of sports tourism dynamics (Frühauf et al., 2022).
[bookmark: Motives,_Behavioural_Intentions_and_Sati]Motives, Behavioural Intentions and Satisfaction

The motivations mentioned above in sports tourism can significantly impact athletes' satisfaction with events and their intention to revisit a destination. Athletes’ motivations often stem from a combination of push and pull factors. Extensive research has demonstrated that the image of a destination and individuals' past experiences significantly shape their intentions to revisit. These intentions strongly predict actual behaviours related to returning for sports tourism activities (Kaplanidou & Vogt, 2007). Factors such as the quality of facilities, accommodations, and the competitive atmosphere play a critical role (Hungenberg et al., 2022). Moreover, the quality of the overall experience—including support from event organizers, the hospitality of the local community, and the competitiveness of the events—greatly influences athletes' intentions to return (Dašić & Gavrilović, 2023). A positive initial experience encourages athletes to revisit and enhances positive word-of-mouth, strengthening a nation’s standing as a sports destination.

Satisfaction levels are elevated when competition outcomes are favourable, events outside the competition are entertaining, and the environment is hospitable (Jeong & Kim, 2020). An athlete who is content is more inclined to have a favourable opinion of the event and the location, which increases the probability of participating in future events and recommending the experience to others (Brown et al., 2016).
Master swimmers' satisfaction with sports tourism events may influence their intentions to return to the event destination (Kim et al., 2024).
Understanding the motivations and satisfaction levels of athletes participating in events hosted in Qatar is crucial for fostering an intention to visit the country. By conducting a comprehensive analysis, we explore the interconnections between different motivational factors and athlete contentment during athletic events in Qatar. The identified motivational factors encompass "Competition for Social Development," "Competition to Win," "Travel for Escape," "Travel for Novelty," and "Travel for Stimulation. “Previous research indicates that athletes' motivations significantly influence their satisfaction levels during athletic events. For example, studies by Brown et al., 2016 demonstrate that factors such as competition, novelty-seeking, and stimulation play pivotal roles in shaping athletes' satisfaction and overall experiences while participating in athletic events. Moreover, these findings resonate with the theoretical framework that Deci and Ryan (1985) proposed, highlighting the importance of intrinsic motivations in determining individuals' satisfaction and well-being. Our research is congruent with these existing studies.
Accordingly, to address the gaps from the academic and practitioner perspectives, this study examines the travel motives influencing Master Swimmers’ intention to revisit the host country (in this case, Qatar) and their overall satisfaction level from attending the Master's Swimming Championship 2024. The theoretical

model shows this unique relationship between motives, satisfaction, and intentions (see Figure 1). Additionally, the study investigates how athlete satisfaction affects their intention to return to Qatar.
<<INSERT FIGURE 1 HERE>>

[bookmark: Research_Methodology]Research Methodology

[bookmark: Hypotheses_Development]Hypotheses Development

The following hypotheses, based on the model, are proposed to explore the impact of various motivations on athletes' satisfaction with sports events in Qatar and their intention to revisit:
[bookmark: Hypotheses_for_Satisfaction_with_Sports_]Hypotheses for Satisfaction with Sports Events in Qatar:
H1a: Travel for escape positively influences athletes' satisfaction at sports

events in Qatar.

H2a: Travel for novelty positively influences athletes' satisfaction at sports

events in Qatar.

H3a:  Competition  for social  development  positively  influences  athletes'

satisfaction at sports events in Qatar.

H4a: Travel for stimulation positively influences athletes' satisfaction at sports

events in Qatar.

H5a: Competition to win positively influences athletes' satisfaction at sports

events in Qatar.

Hypotheses for Intention to Revisit Sports Events in Qatar:

H1b: Travel for escape positively influences the intention of athletes to revisit

Qatar for future sports events.

H2b: Travel for novelty positively influences the intention of athletes to revisit

Qatar for future sports events.

H3b: Competition for social development positively influences the intention of

athletes to revisit Qatar for future sports events.

H4b: Travel for stimulation positively influences the intention of athletes to

revisit Qatar for future sports events.
H5b: Competition to win positively influences the intention of athletes to revisit

Qatar for future sports events.

In order to measure the overall relationship between the satisfaction of the event and the intention to revisit Qatar, the following hypothesis has been developed:
H6: Satisfaction has a positive influence on the intention to revisit Qatar.

Furthermore, in order to measure the mediating influence of satisfaction, the following hypothesis has been suggested:
H7: Satisfaction mediates the relationship between travel motives and the

intention to revisit Qatar.


These hypotheses reflect that intrinsic and extrinsic motivations drive athletes' satisfaction with sports events and influence their intention to return to a specific destination. Including multiple factors—stimulation, escape, novelty, competition, and social development—highlights the complex nature of travel motivations in sports tourism. The proposed hypotheses align with established theoretical frameworks and

provide a basis for further empirical investigation into the dynamics of sports tourism in Qatar or similar destinations.

[bookmark: World_Aquatics_Master_Championship_Doha_]World Aquatics Master Championship Doha 2024

The 2024 World Aquatics Championship was held in Qatar, marking the first time a Gulf Cooperation Council (GCC) country had hosted the event (World Aquatics, 2024). Follow the main competition, the Master Championship, dedicated to elite athletes aged 25 and older (World Aquatics, 2023). The event featured five aquatics disciplines competitions: swimming, diving, water polo, artistic, and open water swimming. The event was hosted in Aspire Dome, Hamad Aquatics Centre, and Old Doha Port. Approximately 10,000 master athletes are expected to come from over 100 countries (World Aquatics, n.d.), making it an ideal context to reach a diverse group of athletes and providing a unique opportunity to explore their motivation drivers for traveling to Qatar, assess their satisfaction and the possibility of revisiting the country.
[bookmark: Measurements]Measurements

The questionnaire for this study aimed to comprehensively explore athletes' motivations and intentions regarding their participation in events in Qatar. The research instrument was designed to efficiently gather data on critical constructs, as detailed in Table 1, which illustrates the questionnaire. To measure the motivations of Master athletes’, we refined the Participant Motivation Questionnaire (PMQ) and the Travel Career Ladder (TCL) based on the framework established by Hritz and Ramos (2008). Competitive motives include competition for (social development and win), while Travel motives are categorized into (travel for stimulation, escape, and novelty. Lastly, the intention to revisit and the overall satisfaction with the event were measured. These constructs were measured using a five-point Likert-type scale

(ranging from 1- strongly disagree to 5- strongly agree). Additionally, demographic characteristics such as gender, age, region and type of aqua sport/competition were asked.
<<INSERT TABLE 1 HERE>>

The survey questionnaire underwent a thorough expert review from both academia and industry to ensure that questions appear to measure the intended construct and cover all relevant content areas. Before finalizing the survey, it was pre-tested on several local athletes to identify misinterpretations and ensure that all athletes consistently understood the questions. The questionnaire was designed and conducted in English. Overall, the questionnaire aimed to provide valuable insights into athletes' motivations and intentions regarding their engagement in events in Qatar.
The reliability of each item in the measurement model was evaluated by analyzing their factor loadings (λ). Typically, a loading of 0.707 or higher on the relevant construct indicates a satisfactory measure (Barclay et al., 1995; Hair et al., 2011). Consequently, cross-loadings were scrutinized to ascertain whether each item exclusively measures its intended construct or if its loading is higher for another construct. Two items in the “competition to win” factor were eliminated because their loadings exceeded the threshold of 0.50 (Hair et al., 2014). The internal consistency of the model's constructs was assessed using the coefficient of composite reliability (ρc) (Table 1). This evaluation indicates how effectively the observable variables directly reflect the corresponding latent variable. Composite reliability values ranging from 0.60 to 0.70 are considered satisfactory for exploratory research (Nunnally & Bernstein, 1994). Values below 0.60 indicate inadequate reliability (Hair et al., 2011; Richter et al., 2016). Following this, the model's convergent validity was investigated

(see Table 1). This process determines whether a set of indicators represents a single latent construct by assessing if the construct can be reduced to a unidimensional measure (Adnan, 2024; Henseler et al., 2009). Convergent validity is assessed using the Average Variance Extracted (AVE). An AVE exceeding 0.50 indicates an appropriate level of convergent validity, implying that more than half of the variance in the latent variable can be explained. Results show no problems with convergent validity (Table 1).
[bookmark: Data_collection]Data collection

Data collection was conducted face-to-face using a survey to delve into athletes' motivations regarding travel or competition in Qatar. Data was collected from 23rd February 2024 to 3rd March 2024, using a convenience sampling method. Convenience sampling has been used to ensure coverage across all aqua sports/competition included in the event and all countries participating. A total number of approximately 3,100 master-aged aquatics athletes from around 100 countries participated in the event. The final sample size was composed of 175 completed and valid responses for further empirical analysis.
[bookmark: Data_Distribution]Data Distribution

Hair Jr et al. (2017) stated that while PLS-SEM does not mandate normal data distribution, verifying if the data are reasonably close to normal is crucial. Normality checks typically involve the Kolmogorov-Smirnov and Shapiro-Wilk tests. Kim and Bentler (2012) noted that these tests are suitable for small to medium-sized samples but less reliable for larger ones. Kim and Bentler (2012) and Adnan et al. (2019) proposed assessing normality using skewness and kurtosis, which is more appropriate for small and large sample sizes. Skewness primarily impacts mean tests, while kurtosis affects variances and covariances (DeCarlo, 1997). Normality is

not a requirement for analysis using SMARTPLS because it employs Partial Least Squares Structural Equation Modeling (PLS-SEM), which is non-parametric and robust to non-normal data. PLS-SEM is particularly suitable for exploratory research and small-to-medium sample sizes, ensuring reliable results even with deviations from normality. Thus, the non-normality of data does not hinder the use of SMART PLS for hypothesis testing and model evaluation.
[bookmark: Findings]Findings

[bookmark: Demographic_Analysis]Demographic Analysis
Table 2 provides a breakdown of respondents across different categorical variables: Age, Gender, Region, and Sport, detailing their frequencies and percentages within each category. In terms of Age, respondents are segmented into distinct age groups, with the most significant proportion falling between 51 to 60 years (30.9%) and the smallest among those aged 70 years and above (10.9%).
Gender distribution reveals a slightly higher representation of males (59.4%) compared to females (40.6%) within the surveyed population. Geographically, respondents are categorized into regions, with the European Union (EU) constituting the largest segment at 44.0%, followed by Western countries at 18.9%, and Asia at 11.4%. Western countries include non-EU nations that are located in the West, such as the United Kingdom. The Gulf Cooperation Council (GCC) region accounted for 8.0% of respondents, while 17.7% were from other regions not explicitly categorized.
Additionally, the table highlights respondents' involvement in various sports, with swimming being the most popular (59.4%), followed by water polo (18.3%) and artistic swimming (9.1%). Each segment provides valuable insights into the demographic composition and interests of the surveyed population, facilitating a deeper understanding of the dataset. These findings underscore the diverse

demographic composition of the surveyed population, which is crucial for understanding the sample characteristics and potential implications for research outcomes.
<< INSERT TABLE 2 HERE>>

[bookmark: Measurement_Model_Assessment]Measurement Model Assessment

The study employs Structural Equation Modelling (SEM), as highlighted by Haenlein and Kaplan (2004), it offers advantages over conventional multivariate analytical methods. Additionally, (Chin et al., 2003) emphasize the suitability of Partial Least Square (PLS) analysis for causal predictive investigations.
The utilization of Smart-PLS software provides a robust framework for evaluating the reliability and validity of reflective constructs. This assessment relies on various criteria established in the literature. Vinzi et al. (2010) suggests that outer loadings exceeding a threshold of 0.5 indicate satisfactory reliability, while both the Critical Ratio (C.R.) and Cronbach's alpha should ideally surpass 0.7. Moreover, Hair et al. (2017, 2021) recommend that the Average Variance Extracted (AVE) should exceed 0.5, and the Heterotrait and Monotrait Ratio (HTMT) should remain below
0.9. Our examination of discriminant validity through cross-loadings demonstrates appropriate loading onto their respective constructs, as outlined in Table 3. These findings align with established threshold criteria, affirming the validity and reliability of our measurement model, as detailed in Tables 4 and 5.
Evaluating a model's discriminant validity involves examining the extent to which an observable construct differs from other constructs, aiming to detect any potential overlap. This assessment seeks to ascertain whether the construct under investigation shares more variance with its associated observable variables or indicators than it does with other constructs within the model. By conducting such an

analysis, researchers can identify and address any potential confounding factors or overlaps between constructs, ensuring the integrity and accuracy of their model.
<< INSERT TABLE 3 HERE>>

Researchers employed both approaches to assess discriminant validity in the reflective measurement model. Specifically, the Fornell and Larcker (1981) approach was utilized, with results presented in Table 4. Findings demonstrated that diagonal values, highlighted in bold, surpassed those in corresponding rows and columns, confirming discriminant validity among constructs.
<< INSERT TABLE 4 HERE>>

[bookmark: Heterotrait-Monotrait_Ratio_of_Correlati]Heterotrait-Monotrait Ratio of Correlations (HTMT)
The Heterotrait-Monotrait Ratio of Correlations (HTMT) is utilized to evaluate discriminant validity within the context of structural equation modelling (SEM) (Henseler et al., 2015). It entails comparing correlations between constructs (heterotrait correlations) and correlations among items measuring the same construct (monotrait correlations). An HTMT value below 1 indicates that constructs exhibit stronger correlations with items measuring the same construct than with items measuring different constructs, thus affirming the presence of discriminant validity (Henseler et al., 2015).
<< INSERT TABLE 5 HERE>>

[bookmark: Structural_Model]Structural Model

The evaluation of the structural model involves assessing the relationships between latent variables. This analysis aims to determine the model's predictive power through various metrics such as the coefficient of determination (R² ) and Stone–Geisser's Q² blindfolding cross-validated redundancy. In this context, the coefficient of determination (R²) measures the proportion of variance in the

endogenous variables that is explained by the predictor variables. Similarly, Stone–Geisser's Q² evaluates the predictive relevance of the model through cross-validation techniques. According to the standard criteria outlined by Hair et al. (2017, 2021), R² and Q² values should be greater than zero to signify that the endogenous variables possess adequate explanatory power and predictive relevance. Tables 6, 7, and 8 illustrate the outcomes regarding the goodness of fit for the structural model. According to these findings, the proposed structural model was deemed valid, affirming that the results confirm its validity. However, H3a, H3b, and H5a were not supported.
<< INSERT TABLE 6 HERE>>

The strongest direct predictors of Intention are Satisfaction (β = 0.483, p <

.001) and Novelty (β = 0.451, p < .001). Travel for novelty has a direct path with the intention to revisit Qatar, which was discovered to be the strongest exogenous path in the model. This indicates that seeking novelty or innovation perception is a powerful predictor of intention to re attend the event. Adding to this, it also influences the feel of satisfaction significantly NOV → SAT (β = 0.269, p = 0.001, f² = 0.057), reinforcing the idea that novelty, besides being instrumental, is emotionally rewarding. Satisfaction has a direct and powerful effect on intention to attend, suggesting a mediational potential- e.g, compete to win- may influence intention to visit indirectly through satisfaction. Significantly, travel to escape motivation enhances satisfaction ESC → SAT (β = 0.329, p < 0.05). In other words, individuals who seek to escape from their daily routine or stress by travelling or engaging in leisure activities tend to be more satisfied with the event experience.
Furthermore, escape motivation has a direct impact on the intention to revisit and attend the event, showing that the psychological relief desire and detaching from

everyday life contribute directly to the decision to participate. The third motive that is travel for stimulation, was found to affect athlete satisfaction, suggesting that stimulating experiences, engagement, and challenge can support emotional evaluation. In contrast, competing for social development does not have a direct impact on revisiting intention, and satisfaction, showing an insignificant relationship SOC → INT/SAT β = -0.113 (INT) and β = -0.137 (SAT), p > 0.05. [image: ]This can be
explained by looking at social development in a context-specific way, where in some contexts exposure to social factors may be a cause for pressure and not satisfaction. Moreover, competing to win also shows a weak and insignificant effect toward the intention. However, it statistically supports the effect on satisfaction WIN → INT (β = 0.161, p = 0.017), indicating that winning and achievement may contribute more to affective evaluation than attending intention.
Bootstrapped indirect effect calculations were run to measure the mediation influence of satisfaction. The bootstrapped mediation analysis revealed that satisfaction mediates the relationship between travel motives- escape, novelty, stimulation, and intention to attend the event. Notably, the effect of winning was found to be fully mediated by satisfaction, highlighting that while competition or recognition may not directly foster intention, it enhances satisfaction, which in turn promotes deeper engagement. Table 7 below shows the results.
<< INSERT TABLE 7 HERE>>

The phenomenon of escape exhibits the most substantial mediated effect (β = 0.159), suggesting that people's intention to attend is significantly increased when they get away from routine or stress and feel more emotionally satisfied. Additionally, novelty has a moderate indirect effect (β = 0.130), indicating that novel experiences have a positive impact on satisfaction, which in turn influences intention. Other

motives demonstrated a significant albeit moderate mediation relationship. Notably, winning showed a significant but weak mediation (β = 0.078), as it fosters satisfaction that leads to intention, compared to being insignificant in influencing intentions to revisit directly without considering satisfaction. Overall, one of the main mediating mechanisms through which experiential and emotional factors influence behavioural intentions is satisfaction. Thus, H7 has been supported.
<< INSERT TABLE 8 HERE>>

The model's goodness of fit was assessed using R-Square and R Square Adjusted values for the endogenous variables INT and SAT. These values were found to be 0.585 and 0.574 for INT, and 0.478 and 0.465 for SAT, respectively. According to Cohen (1988), these results indicate a substantial fit for both variables, as they surpass the threshold of 0.26, suggesting a strong explanatory power of the model.
Effect sizes, denoted by F-Square, were examined to gauge the impact of exogenous variables (ESC, NOV, SOC, STI, WIN) on the endogenous variables INT and SAT. The F-Square values ranged from 0.015 to 0.201 for INT and from 0.02 to
0.075 for SAT. These values signify weak effects across all exogenous variables, failing to reach the thresholds of 0.35 for substantial, 0.15 for medium, or even 0.02 for weak effects, as outlined by Cohen (1988). Although these latter values are below conventional thresholds for medium or large effects, they are retained due to their theoretical relevance and cumulative contribution to the structural model. Following updated guidance by Hair et al. (2021), effect size values of f² = 0.02, 0.15, and 0.35 correspond to small, medium, and large effects, respectively. In this study, the effect of NOV on INT (f² = 0.201) qualifies as moderate, while other predictors such as SOC and WIN exhibit small but theoretically relevant effects.

The SRMR (Standardized Root Mean Square Residual) measures the difference between observed and predicted correlations, with values below 0.08 indicating a good fit. The Saturated Model achieves an SRMR of 0.077, while the Estimated Model is slightly higher at 0.080, suggesting an acceptable fit. The d_ULS (Unweighted Least Squares Discrepancy) and d_G (Geodesic Discrepancy) assess model discrepancy, where lower values indicate better fit. Both indices show higher values for the Estimated Model (d_ULS = 2.584, d_G = 2.056), indicating a minor loss in fit compared to the Saturated Model. The Chi-square test, sensitive to sample size, further reflects model fit, with the Estimated Model showing a higher value (1834.232) than the Saturated Model (1720.130). Lastly, the NFI (Normed Fit Index), which measures improvement over a null model, shows moderate fit, with slightly better performance for the Saturated Model (0.670) compared to the Estimated Model (0.648). This aligns with more flexible standards used in exploratory SEM (Bentler & Bonett, 1980; Schumacker & Lomax, 2016), given that it is related to the Motivation of Master Athletes studies. Adding to this, due to the complexity of the theoretical model and constraints on sample size, the NFI of 0.65 reflects a reasonable compromise between model fit and theoretical comprehensiveness.
However, we have also used a triangulation strategy to show that although the NFI is modest (0.65), other indices such as SRMR (0.080) and d_ULS (2.584) indicate that the model maintains an acceptable level of structural validity. The model exhibits conceptual coherence and statistical stability, even though some fit indices remain below ideal thresholds. Overall, the indices indicate an acceptable model fit, though the saturated model performs marginally better.
Furthermore, collinearity among exogenous variables was evaluated using the Inner VIF (Variance Inflation Factor). The VIF values were observed to be within

acceptable limits (<= 5.0), indicating no severe multicollinearity issues among the exogenous variables INT and SAT and their respective predictors (ESC, NOV, SOC, STI, WIN). Specifically, VIF values ranged from 2.09 to 3.236 for INT and from 2.19 to 3.134 for SAT, suggesting relatively low collinearity concerns, consistent with the criteria established by Hair et al. (2017).
<< INSERT FIGURE 2 HERE>>

Figure 2 depicts factor loadings and Average Variance Extracted (AVE) values obtained through the Partial Least Squares (PLS) algorithm. In structural equation modeling (SEM), factor loadings represent the strength and direction of associations between latent constructs and their observed indicators (Hair et al., 2017). These loadings elucidate how each indicator contributes to its respective latent construct. Conversely, AVE values gauge the convergent validity of the measurement model by quantifying the variance in indicators explained by their corresponding latent constructs (Fornell & Larcker, 1981). Higher factor loadings and AVE values signify stronger relationships and greater convergent validity, respectively, thus offering valuable insights into the reliability and validity of measurement constructs within the SEM framework. Consequently, Figure 2 serves as an indispensable analytical tool for researchers to assess the robustness of their SEM models and comprehend the underlying structural relationships in their data.
[bookmark: Discussion]Discussion

[bookmark: Understanding_Athlete_Motivations_and_Tr]Understanding Athlete Motivations and Travel Behaviours in Competitive Sports Events
Competitive sports events are significant platforms where athletes gather to showcase their skills, compete with peers, and immerse themselves in the thrill of competition. The motivations that drive athletes to participate in these events,

particularly those that involve travel, are multifaceted and complex. Findings revealed that participants in the event were highly motivated to travel to Qatar (Table 1 – averages varying from 4.23 to 4.62 – in a 5-point Likert scale) and motivated to compete in the Masters Aquatics Championship 2024 (averages varying from 4.50 to 4.59). These values are much higher than those found in literature. For example, Hritz and Ramos (2008) found that the United States Masters Swimming (USMS) participants were much less motivated to travel to Florida (averages varying from 2.76 to 3.65 – also in a 5-point Likert scale) and to compete in the 2006 USMS (averages varying from 2.23 to 3.94) when compared to our sample. Novelty, stimulation, and escape motivation factors to travel to international sites can explain these differences. While the USMS is a national competition, the Masters Aquatics Championship is an international competition, which creates opportunities for participants to travel to a faraway country with a distinct culture (at least for most of them). Amateur athletes often display strong motivations to travel to distant, culturally diverse countries to compete, driven by a unique set of factors (Chen, 2023; Shipway & Jones, 2007). In addition, the attractiveness of participating in an international event appears to further motivate participants in our sample.
Several strong theories explain how intrinsic and extrinsic motivation influence human behaviour, including participation in sports. For example, Deci and Ryan’s (1985) self-determination theory supports the idea that athletes can be driven by intrinsic (e.g. personal growth and mastery) and extrinsic motivations (e.g. rewards, perks or recognition). The results of the current study suggest that the master’s athletes participating in this study are motivated by extrinsic factors, such as travel for escape and novelty, which serve as rewards derived from competing in

international settings. However, they are also motivated by intrinsic factors, such as competition to win and for social development in the presence of satisfaction.
The findings of the study align with previous research suggesting that fulfilling intrinsic and extrinsic motives contributes to participants' satisfaction. For example, participants in a mountain bike event (with an average age of 37 years) in Canada reported that experiencing something new or challenging, such as traveling to a unique destination for a sports event, increased their satisfaction (Getz & McConnell, 2011). In another study, Funk et al. (2011) found that participants of a running event in Philadelphia (ages between 25 and 49, on average) were more satisfied when their intrinsic motives (e.g., achieve personal bests, or finish the race) were met.
Adding to this, research has shown that travel motives, such as escape, novelty-seeking, and stimulation, are linked to tourists' intentions to revisit a destination. For example, tourists motivated by the desire to escape everyday life are more likely to revisit destinations that provide a positive experience for them (Yoon & Uysal, 2005). Similarly, tourists seeking unique or new experiences often form strong emotional attachments to destinations that satisfy their curiosity and desire for exploration (Crompton, 1979; Lee & Kim, 2023). Moreover, novelty has a significant influence on intention, strongly supporting the Self-Determination Theory (SDT), where novel or autonomy-enhancing contexts improve intrinsic motivation and deeper engagement (Deci & Ryan, 1985). Also, the Theory of Planned Behavior (Ajzen, 1991) and Affective Events Theory (Weiss & Cropanzano, 1996), confirming that emotional reactions to motivational factors—especially escape and novelty—are central in shaping intention to attend.
The last hypothesis of the satisfaction relationship with intention was confirmed with a very good effect size. It indicates that intention can be driven not

just by informational features (e.g., novelty) but by emotional and evaluative judgments (i.e., satisfaction). This has been reported in the literature in different contexts. For example, analysing six running events in Taiwan, Vassiliadis et al. (2021) found a positive association between event satisfaction and intentions to revisit the host place. Similar results have been found in other studies involving sport spectator events, such as professional football (e.g., Theodorakis et al., 2012).
However, there are contexts where satisfaction with the event was not associated with intentions to revisit a host city. For example, satisfaction with the 2012 Olympic Games did not increase intentions of attendees to revisit London after the Games (Brown et al., 2016). Therefore, different sport events may have different impacts on how satisfaction relates to intentions to revisit.
Regarding the mediation analysis, notably, escape and novelty motivations demonstrated both direct and indirect effects, suggesting that individuals attend not only to experience something new but also to find psychological relief from routine. These dual effect paths reinforce their role in forming behaviour, suggesting that these experiences also resonate feelings that lead to satisfaction and improve the likelihood of revisiting. In contrast, stimulation and winning influenced intention only indirectly via satisfaction, indicating that their role is more effective than instrumental. Despite their indirect influence on participating decisions, they contribute to forming positive affective evaluations and directly support the behavioural decision. These findings are also consistent with Affective Events Theory (Weiss & Cropanzano, 1996) and the Theory of Planned Behaviour (Ajzen, 1991), highlighting that emotional appraisal acts as a bridge between motivation and behaviour. Satisfaction thus emerges as a crucial pathway through which event experiences shape future attendance decisions.

[bookmark: Managerial_Implications]Managerial Implications

Qatar's emergence as a sports event destination provides a unique context for examining athletes' motivations, satisfaction, and intentions to revisit the country.
With events such as the FIFA World Cup and other international competitions, Qatar has become a popular tourism destination. Thus, understanding what drives athletes to choose to revisit Qatar as their future tourism destination is critical for event organizers, travel agencies, and the government. Event organizers need to be informed about the importance of (a) athletes’ satisfaction as an antecedent of intentions of revisiting the country and (b) specific motivations of master’s athletes, which inform satisfaction. Knowing this, event organizers can focus on specific motives to make participants more satisfied. Considering that important motives are related to escape, novelty, and stimulation, travel agencies can use these factors to re-attract sport event participants to Qatar.
Hosting sport events has been part of the strategy of the government to improve Qatar’s image abroad. Considering the high levels of satisfaction and intentions to revisit the country, the government can think about hosting other master’s sport competitions. Older people tend to have more discretionary money to invest in tourism and more time to travel multiple times a year. While sports mega events for professional athletes, such as the FIFA World Cup, can attract many spectator tourists to the country, master’s sport events can attract participants and, more interestingly, seem to be able to re-attract such participants for future visits.
This can represent an important additional strategy for the Qatari government on how to use sport events to improve tourism.
Findings can also have practical implications for sport governing bodies that own master’s sport events, such as World Aquatics (formerly known as “Federatión

Internationale de Natación” – FINA). They should consider that master’s athletes have motives to participate in international tournaments. From this study, these motives seem to be more related to travel than to competition itself. As most of these athletes tend to self-fund their trips, the sport governing bodies may consider attractive host locations – especially those associated with novelty, stimulating, and escaping effects – when defining a place for master’s competitions. They should concentrate on improving emotional satisfaction through particular experiential strategies in order to increase event attendance. It is possible to increase satisfaction and fortify the desire to attend by planning events that provide a clear escape from routine, whether through relaxation, novelty, or stress relief. Since novelty increases emotional engagement and strengthens commitment, it is imperative to include new and imaginative content. Exciting and sensory environments have a significant emotional influence on attendance decisions, even though stimulation may have a less direct effect. Furthermore, even though prizes or winning experiences might not have a direct impact on intention, their capacity to raise satisfaction shows that gamified or incentive-based components can still make a significant contribution when incorporated into a larger emotional experience.
Attractive host locations are more likely to attract a larger number of master’s athletes. This is an important factor because the number of athletes is an important indicator of success of master’s sport competitions.
[bookmark: Limitations_and_Directions_for_Future_Re]Limitations and Directions for Future Research
The current study results align with the existing literature, as both intrinsic and extrinsic motives are related to satisfaction with the event. We have not found other studies reporting results for master’s athletes in international competitions.
Furthermore, this study adds to the literature the perspective of master’s athletes as

tourists in Qatar. Those athletes were highly motivated to travel to Qatar, explaining moderately high intentions to revisit the country in a future opportunity. However, we need to keep in mind that, although the correlations between motives and satisfaction were significant, the effect sizes were quite small (f2 value of the correlations are < .15). Those effect sizes indicate that future studies are necessary before making further inferences on the relationship between motives and satisfaction. Also, despite the significance of the correlations between travel motives and intentions to revisit, the effects are quite small, with the exception. The only motive that presents a higher effect size is travel for novelty. Therefore, tourism authorities in Qatar can use the novelty effect to re-attract sports tourists to the country. Considering the current scenario where many international events have been hosted in the country, this result offers an important practical suggestion for tourism authorities and agencies. Considering this, the current study offers an important contribution to understand the relationship between satisfaction and revisit intentions in the context of master’s sport events.
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Figure 1: Conceptual Framework



Table 1: Questionnaire

	Factors
	Sources
	Items
	α
	M
	SD
	Composite reliability (rho_a)
	Composite reliability (rho_c)
	Average variance extracted (AVE)

	Motives of Masters Swimmers
	
	
	

	Travel for stimulation (STI)
	Pearce and Lee (2005) TCL
	
	0.922
	4.43
	0.64
	1
	0.894
	0.629

	
	
	I like having unpredictable
experiences.
	
	4.33
	0.86
	
	
	

	
	
	I like experiencing thrills.
	
	4.42
	0.79
	
	
	

	
	
	I like having daring/adventuresome
experiences.
	
	4.44
	0.78
	
	
	

	
	
	I like exploring the
unknown.
	
	4.44
	0.72
	
	
	

	
	
	I want a feeling of
excitement.
	
	4.54
	0.64
	
	
	

	
	
	I like being spontaneous.
	
	4.44
	0.74
	
	
	

	Travel for escape (ESC)
	Pearce and Lee (2005)
	
	0.887
	4.23
	0.71
	0.887
	0.909
	0.626

	
	
	I want to get away from everyday psychological
stress/pressure
	
	4.09
	0.90
	
	
	

	
	
	I like to get away from the
usual demands of life.
	
	4.36
	0.85
	
	
	

	
	
	I like giving my mind a rest.
	
	4.42
	0.79
	
	
	

	
	
	I want to get away from everyday physical
stress/pressure
	
	4.00
	0.96
	
	
	

	
	
	
I want to rest and relax
	
	4.25
	0.99
	
	
	

	
	
	I want to get away from daily routine.
	
	4.29
	0.95
	
	
	

	
	
	I like not worrying about time.
	
	4.22
	0.97
	
	
	

	Travel for novelty (NOV)
	Pearce and Lee (2005)
	
	0.827
	4.62
	0.53
	0.875
	0.907
	0.710

	
	
	I like feeling the special atmosphere of the travel
destination.
	
	4.57
	0.71
	
	
	

	
	
	I like visiting places related
to my personal interests.
	
	4.57
	0.75
	
	
	

	
	
	I want to have fun.
	
	4.71
	0.55
	
	
	

	
	
	I want to experience
something different.
	
	4.65
	0.62
	
	
	

	Competition for social development
	Gill et al. (1983) PMQ
scale
	
	0.804
	4.50
	0.64
	0.764
	0.843
	0.642

	
	
	I want to improve my skills
	
	4.55
	0.68
	
	
	

	
	
	I like the teamwork
	
	4.51
	0.79
	
	
	




	(SOC)
	
	I want to gain status or
recognition
	
	4.33
	0.98
	
	
	

	
	
	I like being on a team
	
	4.59
	0.74
	
	
	

	Competition to win
(WIN)
	Gill et al. (1983) PMQ
scale
	
	0.889
	4.59
	0.59
	0.825
	0.889
	0.728

	
	
	I like the rewards
	
	4.48
	0.78
	
	
	

	
	
	I want to go to a higher level
with my swimming
	
	4.55
	0.72
	
	
	

	
	
	I like to win
	
	4.58
	0.74
	
	
	

	
	
	I like to compete
	
	4.69
	0.63
	
	
	

	
	
	I like to do something I am
good at
	
	4.66
	0.64
	
	
	

	Intentions to revisit Qatar (INT)
	
Ajzen (1985)
	I plan to visit Qatar again for sports or Tourism for the
next 5 years
	
0.785
	
3.81
	
1.04
	0.786
	0.864
	0.760

	
	
	I intend to visit Qatar again for sports or tourism in the
next 5 years
	
	4.03
	0.98
	
	
	

	Satisfaction (SAT)
	Koo et al. (2014)
	How satisfied are you with the overall experience of participating in the Masters World Aquatics Championships-Doha
2024?
	0.867
	3.51
	0.89
	0.890
	0.867
	0.890


ESC: Travel for escape, INT: Intention to revisit Qatar, NOV: Travel for novelty, SAT: Satisfaction, SOC: Competition for social development, STI: Travel for stimulation, WIN: Competition to win
Note: S.E. = standard error; n.a. = not applicable; test statistics are obtained from 5000 Bootstrap runs; absolute t-values >
1.65 are one-tailed significant at 5%; α = Cronbach's alpha; C.R. = composite reliability; AVE = average variance extracted.
Win3 and Win4 is excluded due to low factor loading.

Table 2: Demographic Profile

	Category
	Frequency
	Percentage

	Age
	
	

	31-40 years
	31
	17.7%

	41-50 years
	30
	17.1%

	51-60 years
	54
	30.9%

	61-70 years
	21
	12.0%

	70+ years
	19
	10.9%

	Below 30 years
	20
	11.4%

	
	Gender
	
	
	

	Female
	71
	40.6%

	Male
	104
	59.4%

	
	Region
	
	
	

	EU
	77
	44.0%

	Asia
	20
	11.4%

	Western
	33
	18.9%

	GCC
	14
	8.0%

	Others
	31
	17.7%

	
	Sport
	
	
	

	Artistic
	16
	9.1%

	Diving
	8
	4.6%

	Open water
	2
	1.1%

	Swimming
	104
	59.4%

	Swimming; Artistic
	1
	0.6%

	Swimming; Diving
	1
	0.6%

	Swimming; Diving; Artistic
	1
	0.6%

	Swimming; Open water
	10
	5.7%

	Water Polo
	32
	18.3%

	
	Total
	
	175
	100.0%


EU: European Union countries, Western: Non-European Union countries in the west, GCC: Gulf Cooperation Council
countries

Table 3: Explained the Cross Loading

	Construct
	ESC
	INT
	NOV
	SAT
	SOC
	STI
	WIN

	ESC1
	0.798
	0.54
	0.542
	0.517
	0.439
	0.481
	0.51

	ESC2
	0.816
	0.537
	0.583
	0.526
	0.477
	0.566
	0.626

	ESC3
	0.768
	0.589
	0.557
	0.589
	0.36
	0.6
	0.535

	ESC4
	0.857
	0.572
	0.599
	0.525
	0.335
	0.489
	0.502

	ESC5
	0.714
	0.377
	0.528
	0.366
	0.432
	0.585
	0.579

	ESC6
	0.786
	0.541
	0.568
	0.458
	0.51
	0.613
	0.678

	INTE
	0.551
	0.866
	0.656
	0.555
	0.377
	0.496
	0.487

	Nov1
	0.651
	0.687
	0.866
	0.596
	0.401
	0.539
	0.556

	Nov2
	0.519
	0.561
	0.804
	0.423
	0.454
	0.452
	0.534

	Nov3
	0.541
	0.52
	0.826
	0.469
	0.498
	0.598
	0.531

	Nov4
	0.666
	0.635
	0.872
	0.54
	0.528
	0.672
	0.635

	PLAN
	0.623
	0.878
	0.601
	0.928
	0.347
	0.575
	0.532

	SAT
	0.637
	0.855
	0.609
	1
	0.359
	0.579
	0.532

	SOC1
	0.514
	0.419
	0.521
	0.342
	0.877
	0.563
	0.572

	SOC2
	0.305
	0.309
	0.423
	0.202
	0.802
	0.492
	0.496

	SOC3
	0.431
	0.243
	0.369
	0.303
	0.718
	0.416
	0.623

	STI1
	0.408
	0.43
	0.426
	0.419
	0.526
	0.708
	0.537

	STI3
	0.537
	0.437
	0.511
	0.361
	0.512
	0.826
	0.525

	STI4
	0.584
	0.544
	0.516
	0.494
	0.486
	0.838
	0.579

	STI5
	0.663
	0.597
	0.648
	0.527
	0.47
	0.865
	0.677

	STI6
	0.544
	0.391
	0.541
	0.471
	0.475
	0.713
	0.518

	WIN1
	0.661
	0.536
	0.525
	0.508
	0.583
	0.624
	0.881

	WIN2
	0.628
	0.499
	0.615
	0.48
	0.604
	0.61
	0.851

	WIN5
	0.534
	0.455
	0.584
	0.358
	0.611
	0.617
	0.827



Table 4: Fornell-Larcker Findings

	
	ESC
	INT
	NOV
	SAT
	SOC
	STI
	WIN

	ESC
	0.791
	
	
	
	
	
	

	INT
	0.674
	0.872
	
	
	
	
	

	NOV
	0.711
	0.72
	0.842
	
	
	
	

	SAT
	0.637
	0.855
	0.609
	1
	
	
	

	SOC
	0.532
	0.415
	0.554
	0.359
	0.802
	
	

	STI
	0.698
	0.615
	0.672
	0.579
	0.618
	0.793
	

	WIN
	0.717
	0.585
	0.67
	0.532
	0.7
	0.722
	0.853


Annotation: S.D. = Standard Deviation; Significance levels: * │t│≥ 1.65 (p < 0.05), ** │t│≥ 2.33 (p < 0.01), *** │t│≥ 3.09 (p <
0.001), n.s. Denotes Not significant (based on the one-tailed test, t(4999)).

Table 5: Heterotrait-Monotrait Ratio of Correlations

	Construct s
	ESC
	INT
	NOV
	SAT
	SOC
	STI
	WIN

	ESC
	
	
	
	
	
	
	

	INT
	0.855
	
	
	
	
	
	

	NOV
	0.81
	0.697
	
	
	
	
	

	SAT
	0.669
	0.673
	0.647
	
	
	
	

	SOC
	0.661
	0.574
	0.697
	0.414
	
	
	

	STI
	0.806
	0.794
	0.778
	0.623
	0.789
	
	

	WIN
	0.848
	0.779
	0.802
	0.582
	0.719
	0.763
	


The diagonal and italicized components denote the square roots of the AVE (average variance extracted), with correlations between construct values below the diagonal and HTMT values above it.

Table 6: Measurement of Structural Equation Modeling

	
	Original sample (O)
	Sampl e mean (M)
	Stand ard devia tion (STDE
V)
	O.S./Bet a
	95% C. I.
Corrected Bias LL	UL
	P
values
	
Decision
	Interpretation

	
H1aESC
-> INT
	0.26
	0.263
	0.079
	3.267
	0.11
	0.413
	0.001
	Supported
	Statistically significant; moderate, positive
effect

	
H1bESC
-> SAT
	0.329
	0.331
	0.089
	3.69
	0.165
	0.503
	0
	Supported
	Strong support for ESC impacting satisfaction
positively

	H2aNO V -> INT
	0.451
	0.447
	0.073
	6.135
	0.304
	0.592
	0
	Supported
	Largest effect in model; highly
significant

	H2bNO V -> SAT
	0.269
	0.267
	0.08
	3.368
	0.112
	0.424
	0.001
	Supported
	Moderate, significant impact on satisfaction

	H3aSO C -> INT
	-0.113
	-0.112
	0.078
	1.452
	-0.266
	0.037
	0.147
	Not Supported
	Negative, small effect; not statistically
significant

	H3bSO C -> SAT
	-0.137
	-0.134
	0.075
	1.833
	-0.289
	0.005
	0.067
	Not Supported
	Close to significance (p = 0.067); borderline result

	H4aSTI -
> INT
	0.154
	0.156
	0.073
	2.116
	0.013
	0.297
	0.034
	Supported
	Small but statistically significant

	H4bSTI -
> SAT
	0.21
	0.213
	0.082
	2.562
	0.049
	0.369
	0.01
	Supported
	Moderate effect; statistically supported

	H5aWI N -> INT
	0.065
	0.061
	0.102
	0.634
	-0.138
	0.255
	0.526
	Not Supported
	Weak, insignificant effect

	H5bWI N -> SAT
	0.161
	0.055
	0.094
	0.648
	0.127
	0.24
	0.017
	
Supported
	Statistically supported effect on satisfaction

	H6 SAT -
>INT
	0.483
	0.462
	0.071
	5.326
	0.472
	0.581
	0.001
	
Supported
	Strong, significant
mediation or direct impact




	
	
	
	
	
	
	
	
	
	


*p<0.05,**p<0.01,***p<0.001

Table 7: Measurement of Bootstrapped Indirect Effects

	

Mediated Path
	

Indirect Effect (β)
	

Interpretation

	ESC → SAT → INT
	0.159
	Moderate effect. Escape enhances satisfaction, which increases intention to attend.

	NOV → SAT → INT
	0.130
	Moderate effect. Novelty contributes to satisfaction, which boosts attendance intention.

	STI → SAT → INT
	0.101
	Small-to-moderate mediation. Stimulating experiences drive intention via satisfaction.

	WIN → SAT → INT
	0.078
	Small but signi�icant mediation. The competition win fosters satisfaction, which then leads to intention.



Table 8: R- value Effect size SRMR and VIF

	R-Square
	Endogenous
Variables
	R Square
	R Square
Adjusted
	0.26:
Substantial, 0.13:
Moderate, 0.02: Weak (Cohen,
1988)

	
	INT
	0.585
	0.574
	

	
	SAT
	0.478
	0.465
	

	Q-Square
	Endogenous
Variables
	Q²predict
	RMSE
	Hair et al. 2011;
Richter et al. 2016

	
	INT
	0.557
	0.678
	

	
	SAT
	0.448
	0.754
	

	Effect Size (F-Square)
	Exogenous Variables
	INT
	SAT
	0.35:
Substantial, 0.15:
Medium effect, 0.02: Weak effect (Cohen, 1988)

	
	ESC
	0.059
	0.075
	

	
	NOV
	0.201
	0.057
	

	
	SOC
	0.015
	0.017
	

	
	STI
	0.021
	0.032
	

	
	WIN
	0.03
	0.02
	

	Collinearity (Inner VIF)
	Exogenous Variables
	INT
	SAT
	VIF <= 5.0
(Hair et al., 2017)

	
	ESC
	2.756
	2.746
	

	
	NOV
	2.432
	2.452
	

	
	SOC
	2.09
	2.19
	

	
	STI
	2.678
	2.638
	

	
	WIN
	3.236
	3.134
	

	

	
	Fit Index
	Saturated Model
	Estimated Model
	

	
	SRMR
	0.077
	0.080
	

	
	d_ULS
	2.428
	2.584
	

	
	d_G
	1.771
	2.056
	

	
	Chi-square
	1720.130
	1834.232
	

	
	NFI
	0.670
	0.648
	



Figure 2: Factor loadings and AVE values from the PLS Algorithm
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